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	SESSION 1

	Introduction; Structure of the Web; Online Business; Marketing online: Interactivity, Information, and Immediacy; the Web Advertising Equation; Online Ad Measurement (Analytics, Strategy and ROI Calculations)

	· “The Long Tail”, Wired

www.wired.com/wired/archive/12.10/tail.html 

	· “What Is Web 2.0”, OReilly.net

www.oreillynet.com/pub/a/oreilly/tim/news/2005/09/30/what-is-web-20.html

	· eMarketer Report: Future online ad growth slow, VentureBeat

http://venturebeat.com/2008/11/25/report-future-ad-growth-slow/

	· “We Are The Web”, Wired

wired-vig.wired.com/wired/archive/13.08/tech_pr.html 

	· YouTube Videos Pull In Real Money

http://www.nytimes.com/2008/12/11/business/media/11youtube.html 

	· For Web, Funding Drought

http://www.tvweek.com/news/2008/10/for_web_funding_drought.php

	Banner Advertising; Display ads today; Contextual, Behavioral, and Daypart targeting

	· eMarketer’s Key Predictions for 2009

http://www.emarketer.com/Article.aspx?id=1006818 

	· 2008 Online Advertising Market Report – Q1: Ad Network Landscape, Trends and Outlook, Rubicon Project, April 2008.

http://www.iab.net/media/file/rubicon_project_q1_market_report.pdf 

	· When GM Shifts 1.5 Billion From Traditional Advertising To Digital Marketing...

http://www.twistimage.com/blog/archives/when-gm-shifts-15-billion-from-traditional-advertising-to-digital-marketing/ 

	· GM tells congress they're shifting a 'huge amount' into digital advertising

http://blogs.imediaconnection.com/BlogDetail.aspx?BlogID=190 

	· Display Boosts Search Performance

http://www.emarketer.com/Article.aspx?id=1006794

	SESSION 2

	Email Marketing; Spam and Privacy

	· Email Open Rates Hinge on Subject Line

http://www.emarketer.com/Article.aspx?id=1005550&src=article2_newsltr

	· “The End Of E-Mail?”, Forbes

www.forbes.com/2006/02/06/email-aol-yahoo_cx_ck_0206spam_print.html

	· That Was Then…This Is Now: The New Rules of Email Marketing, silverPOP, 2007.

http://www.silverpop.com/downloads/documents/WP_NewRules.pdf 

	· Analysis of CAN SPAM Act, Electronic Frontier Foundation (EFF)

w2.eff.org/spam/ 

	Paid Search: Google, Yahoo, and everyone else; Local and Multimedia search 

	· “Search Engine”, Wikipedia

en.wikipedia.org/wiki/Search_engines

	· “What Search Sites Know About You,” Wired News.

www.wired.com/news/privacy/0,1848,67062,00.html 

	· A Face Is Exposed for AOL Searcher No. 4417749

http://www.nytimes.com/2006/08/09/technology/09aol.html?ei=5090&en=f6f61949c6da4d38&ex=1312776000&pagewanted=print 

	· Lagging Display, Paid Search Force Ad Forecast Down, Marketing Charts, November 2008
http://www.marketingcharts.com/interactive/lagging-display-paid-search-force-ad-forecast-down-7069/emarketer-search-advertising-growth-spending-revision-november-2008jpg/

	· Google Focuses on Retail Basics, eMarketer, December 2008
http://www.emarketer.com/Article.aspx?id=1006800

	· Yahoo to Anonymize User Data After 90 Days, Wired.com, December 2008
http://blog.wired.com/business/2008/12/yahoo-to-anonym.html 

	· Would Microsoft-Yahoo! Mean More Competition?

http://www.emarketer.com/Article.aspx?id=1005909&src=article1_newsltr

	· Pay Per Click is Popular, But Results Vary

http://www.emarketer.com/Article.aspx?id=1005557&src=article1_newsltr

	· Looking High and Low: Who Will Be the Google of Video Search?

http://www.wired.com/techbiz/media/magazine/15-07/st_videomining

	· Don’t Click This Ad

http://www.emarketer.com/Article.aspx?id=1005977&src=article2_newsltr

	· 3 Companies That Will Change How We Search, iMediaConnection, October 2008
http://www.imediaconnection.com/printpage/printpage.aspx?id=20840

	· TinEye to Announce Index of Over 1 Billion Images, Email Alerts, iPhone App, Wired.com, September 2008
http://blog.wired.com/business/2008/09/tineye-to-annou.html

	SESSION 3

	E-Commerce: Affiliate Programs, Widgets and Social Marketing

	· Retailers ‘spend fifth of online budget on affiliate marketing’

http://www.netimperative.com/news/2008/february/18/retalers-2018spend-fifth-of-online-budget-on 

	· Online Research Drives Offline Sales

http://www.emarketer.com/Article.aspx?id=1005971&src=article1_newsltr 

	· Cartfly, other e-commerce widgets, make money without relying on ads, VentureBeat, January 2008
http://venturebeat.com/2008/01/15/cartfly-other-e-commerce-widgets-make-money-without-relying-on-ads/

	· Web Widgets Come Of Age For Ecommerce Sites, Practical Ecommerce, September 2008
http://www.practicalecommerce.com/articles/831-Web-Widgets-Come-Of-Age-For-Ecommerce-Sites

	· Social Media Goes Mainstream, Social Computing Magazine, January 2007
http://web2.socialcomputingmagazine.com/social_media_goes_mainstream.htm

	· Facebook Retreats on Online Tracking, NYTimes.com, November 2007
http://www.nytimes.com/2007/11/30/technology/30face.html 

	· Facebook Beacon: A Cautionary Tale About New Media Monopolies, Publishing 2.0, December 2007
http://publishing2.com/2007/12/01/facebook-beacon-a-cautionary-tale-about-new-media-monopolies/

	Online Video

	· IAB Platform Status Report: A Digital Video Advertising Overview, IAB, January 2008.

http://www.iab.net/media/file/dv-report-v3.pdf 

	· Online Insights, Burst Media, January 2008.

http://www.burstmedia.com/assets/newsletter/items/2008_01_01.pdf  

	· Web Video Marketing 101: Best Practices, TubeMogul, October 2007.

http://www.tubemogul.com/research/index.php?r=3  

	· Digital Video In-Stream Ad Format Guidelines and Best Practices, IAB, May 2008.

www.iab.net/media/file/IAB-Video-Ad-Format-Standards.pdf  

	· Master Price Survey:  What Do Web Video Ads Cost?

http://www.webvideoreport.com/case_studies/2007/12/what_do_webvideo_ads_cost.php

	

	· Online-Video Ads Show Slower Growth
http://online.wsj.com/article/SB122938787020808913.html?mod=googlenews_wsj 

	· OnScreen Media Summit: YouTube’s Hoffner Says Monetization is Coming
http://www.broadcastingcable.com/CA6619155.html

	

	

	

	SESSION 4

	Social Media: Blogs, UGC and Social Networks

	· User Generated Content, Social Media, and Advertising, IAB, April 2008

www.iab.net/media/file/2008_ugc_platform.pdf

	· State of the Blogosphere 2008, Technorati, 2008
http://technorati.com/blogging/state-of-the-blogosphere/ 

http://technorati.com/blogging/state-of-the-blogosphere/who-are-the-bloggers/ 
http://technorati.com/blogging/state-of-the-blogosphere/the-what-and-why-of-blogging/
http://technorati.com/blogging/state-of-the-blogosphere/the-how-of-blogging/
http://technorati.com/blogging/state-of-the-blogosphere/blogging-for-profit/
http://technorati.com/blogging/state-of-the-blogosphere/brands-enter-the-blogosphere/

	· “Viral Marketing” and “What is Viral marketing?”, Draper Fisher Jurvetson

www.dfj.com/cgi-bin/artman/publish/cat_index_28.shtml 

	· Viral and Buzz Marketing Association

www.vbma.net/mission.html

	·  “Interactive Social Networking and the Value Framework”

www.valueframeworkinstitute.org/Jan2004/feature.article.htm 

	· “Viral Marketing” and “What is Viral marketing?”

http://www.dfj.com/cgi-bin/artman/publish/printer_steve_tim_may97.shtml 

	· Word of Mouth Marketing 101

http://www.womma.org/content/womma_wom101.pdf

	· Social Networks and Group Formation

http://www.boxesandarrows.com/view/social-networks

	· OpenSocial

http://code.google.com/apis/opensocial/

	· Get Ahead on LinkedIn

http://howto.wired.com/wiki/Get_Ahead_on_LinkedIn

	· How Facebook Exposed Us All As Freaks

http://www.wired.com/techbiz/people/magazine/16-02/pl_brown

	· Facebook Ads

http://blog.facebook.com/blog.php?post=6972252130

	Social Media: Collaborative Development, Wikis and Open Source software, and Community

	· Wikipedia

en.wikipedia.org/wiki/Wikipedia 

	·  “Craigslist vs. Katrina”, Wired

www.wired.com/news/planet/0,2782,68720,00.html 

	·  “We Are the Web”, Wired

wired-vig.wired.com/wired/archive/13.08/tech.html?pg=3&topic=tech&topic_set= 

	·  “Is Slashdot the future of media?”, Fortune

money.cnn.com/2006/02/09/technology/fastforward_fortune/index.htm 

	SESSION 5

	Marketing Implications of Select Business Models: Publishing, Market making and intermediaries, and Direct Sales

	· Amazon: Armed to Beat the Recession

http://www.businessweek.com/technology/content/dec2008/tc2008128_586651.htm?chan=technology_technology+index+page_top+stories

	· Apps: The Newest Brand Graveyard
http://www.adweek.com/aw/content_display/news/digital/e3ie8946cda1b3f6da290f925a3e6422b93?pn=1

	· 

	· “The Myth of Disintermediation”, Information Week

informationweek.com/794/94uwmh.htm 

	· “the Dot Com Bubble Burst and Disintermediation,” Internet News

www.internetnews.com/bus-news/article.php/6_554641 

	Marketing: Digital Media, Music and media 

	· Digital Music Soars While Revenues Fall

http://www.emarketer.com/Article.aspx?id=1005875&src=article2_newsltr

	· iTunes Now Number 2 US Music Retailer

http://www.engadget.com/2008/02/26/itunes-now-number-two-us-music-retailer/

	· Apple vs. Everyone

http://www.slate.com/id/2176117/

	· Reshaping Revenue at the Forefront of NATPE

www.hollywoodreporter.com/thr/columns/mermigas_display.jsp?vnu_content_id=1001883571

	· Google-Youtube’s Effects On Other Media 

http://www.broadcastingcable.com/index.asp?layout=articlePrint&articleID=CA6381202 

	· Online Video: A Changing Picture

http://www.emarketer.com/Article.aspx?id=1005965

	· In Game Music Downloads a Hit

http://www.emarketer.com/Article.aspx?id=1005853&src=dp1_newsltr

	· TV Shows Being Streamed Online 

http://www.denverpost.com/entertainment/ci_4537512 

	· Youtube Time-Line, FAST COMPANY
http://men.style.com/gq/features/landing?id=content_5137 (no single page print)  

	

	· There Will Be Blood

http://www.economist.com/opinion/displaystory.cfm?story_id=10733002

	· Can digital Hollywood deliver?

http://natpe.org/natpe/index.php/Updated-11-10-2008/Editor-s-Choice/c21medianets-can-digital-hollywood-deliver.html?Itemid=0 

	 

	SESSION 6

	Marketing:  Online Gaming, MMOG and virtual economies; Video Game advertising

	· Growth of ads in video games still far away
http://www.reuters.com/article/internetNews/idUSTRE4B477W20081205

	· PlayStation Home opens its doors

http://news.bbc.co.uk/2/hi/technology/7777122.stm

	· Casual games: Keep it simple

http://www.economist.com/research/articlesBySubject/displaystory.cfm?subjectid=348963&story_id=12815704

	· “A New Reality in Video Games: Advertisements”, The New York Times

www.nytimes.com/2005/04/11/technology/11game.html

	·  “Eight Myths About Video Games Debunked, PBS

www.pbs.org/kcts/videogamerevolution/impact/myths.html

	·  “Virtual Economies Break Out of Cyberspace”, GameSpot

www.gamespot.com/news/2005/05/06/news_6123701.html 

	What’s Next: The Mobile Web, The Rise of Widgets; Location based, presence enabled marketing

	· Windows Mobile: What Microsoft Needs to Fix

http://www.businessweek.com/technology/content/dec2008/tc20081210_691586.htm

	· Apple's iPhone Advertising Opportunity

http://www.businessweek.com/technology/ByteOfTheApple/blog/archives/2008/12/apples_iphone_a.html?chan=technology_technology+index+page_top+stories

	· “The Ad Scientists”, Wired

www.wired.com/wired/archive/14.02/advertising_pr.html

	·  “Publicis Acts to Surf the Marketing Waves of the Future”, The New York Times

www.nytimes.com/2006/03/01/business/media/01adco.html?_r=1&oref=slogin 

	· “Special Report: Marketing With Widgets - Usage Data, Tactics & Test Results”, MarketingSherpa.com

www.marketingsherpa.com/article_print.html?id=30137 


